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aBStRact

In this report, we tested if viewing the body as 
an object (BAO; two forms: thin and curvaceous) 
and body as a process (BAP) on social media, and 
sociocultural attitudes regarding social media, directly 
affected women’s state physical appearance anxiety. 
Women (N = 249; Mage = 23.81; SD = 5.68) completed 
an online experiment where they were randomly 
assigned to view BAO-thin, BAO-curvaceous, and 
BAP images. Viewing BAO-curvaceous images had 
no effect on women’s state physical appearance anxiety. 
However, viewing BAO-thin and BAP images 
decreased women’s state physical appearance anxiety. 
Further, this effect was stronger for women with 
greater internalization and awareness of body ideals 
conveyed by social media (i.e., high sociocultural 
attitudes). We conclude that sociocultural attitudes 
regarding social media may buffer the adverse effects 
of viewing BAO-thin images.
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kobIety, medIa 
społecznoścIoWe I lęk 
dotyczący Wyglądu:  

WpłyW postaW  
społeczno-kulturoWych

aBStRaKt

W niniejszym raporcie sprawdziliśmy, czy postrzeganie ciała jako przedmiotu (BAO; dwie formy: szczupła 
i zaokrąglona) i ciała jako procesu (BAP) w mediach społecznościowych oraz społeczno-kulturowe postawy 
wobec mediów społecznościowych bezpośrednio wpływają na stan lęku przed wyglądem fizycznym kobiet. 
Kobiety (N = 249; Mage = 23,81; SD = 5,68) ukończyły eksperyment online, w którym zostały losowo 
przydzielone do przeglądania obrazów szczupłych i zaokrąglonych, oraz obrazów ciała jako procesu. 
Oglądanie zaokrąglonych obrazów ciała nie miało wpływu na stan lęku przed wyglądem fizycznym kobiet. 
Jednak oglądanie obrazów szczupłych oraz obrazów ciała jako procesu miało negatywny wpływ na stan 
lęku przed wyglądem fizycznym kobiet. Co więcej, ten negatywny efekt był wyższy w przypadku kobiet 
o wysokich postawach społeczno-kulturowych. Wnioskujemy, że postawy społeczno-kulturowe dotyczące 
mediów społecznościowych mogą buforować negatywny wpływ oglądania obrazów szczupłych i obrazów 
ciała jako procesu.
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the thin-ideal has largely dominated portrayals of women’s bodies (cite). However, alter-
native presentations, including strength-focused imagery and curvaceous imagery (cite), 
are growing in popularity - particularly on social media (cite).According to body con-

ceptualization theory (Franzoi, 1995) a woman’s body can be presented in two ways: Body as 
an Object (BAO) and Body as a Process (BAP; Mask et al., 2014; Mulgrew & Hennes, 2014). 
Images that highlight and objectify women’s body parts (i.e., waist, legs) invite the view-
er to focus on the model’s external attributes, thus viewing the BAO. Comparatively, BAP 
presentation focuses on functional aspects of the body, emphasising instrumentality and 
functioning of muscles and strength.

Two common forms of BAO imagery on social media are thinspiration1 which focus on 
thin bodies and body positive imagery which typically include diverse (e.g., overweight, cur-
vaceous) body-sizes (Cohen et al., 2019). Although viewing thinspiration on social media 
has typically been associated with increased body dissatisfaction and eating disorders (e.g., 
cite), outcomes of viewing body positive imagery are mixed. Viewing positive body imagery 
can increase body satisfaction viewing body positive imagery can increase body satisfaction 
(Stevens & Griffiths, 2020) and lead women to make more positive statements about their 
appearance (Cohen et al., 2019). However, body positive images have also been shown to 
have no effect on women’s body appreciation, esteem (Betz & Ramsey, 2017), and satisfaction 
(Tiggemann et al., 2020). In this brief report, we explore these nuances of BAO by testing 
the impact of BAO-thin images compared to BAO-curvaceous images.

Viewing BAP images can also have mixed impact; although some researchers note that 
focusing on the functionality of a body can have positive outcomes for body image (Abbott 
& Barber, 2010), exposure to BAP images can lower state appearance satisfaction (Mulgrew 
& Tiggemann, 2015) and increase negative (i.e., anxiety, depression) mood (Tiggemann & 
Zaccardo, 2015). On social media, BAP images have colloquially been termed fitspiration2 
(Deighton-Smith & Bell, 2018). Interestingly, women engage in more appearance compar-
isons after viewing fitspiration compared to thinspiration (Dignard & Jarry, 2021; Mulgrew 
& Tiggemann, 2015). As such, focusing on the BAP, particularly when the bodies still con-
form to society’s conceptions of an ideal weight, may still have a deleterious effect on wom-
en’s body-image.

In sum, there is inconsistency regarding the impact of BAO and BAP images, with both 
appearing to have positive and negative effects on women’s body image. One possibility for 
this inconsistency could be individual differences in women’s sociocultural attitudes. Socio-
cultural attitudes, which include internalization, perceived pressures, and awareness of ideals, 
are important determinants of women’s body image (Cafri et al., 2005). Women who inter-
nalize the thin-ideal experience greater weight-related body anxiety, especially when exposed 
to thin models compared to average weight models, and less body appreciation after viewing 
body positive captions on thin images (Dittmar et al., 2009; Halliwell & Dittmar, 2004; Tig-
gemann et al., 2020). Meanwhile, women with low thin-ideal internalization experience less 
negative impact following exposure to attractive and thin models (Yamamiya et al., 2005).

Sociocultural attitudes have largely been assessed in relation to effects of traditional 
forms of media, such as television and magazines (Cafri et al., 2005). Compared to these 
traditional forms of media, social media is considered to have stronger influence on women’s 
body image (Cohen & Blaszczynski, 2015). New trends in body presentation, such as fitspira-
tion, are largely delivered via social media (Rounds & Stutts, 2021). Based on the important 

1  A portmanteau of thin and inspiration
2  A portmanteau of fit and inspiration
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relationship between attitudes and body image (Monteath & McCabe, 1997), and between 
social media and body image (Ryding & Kuss, 2020), we explore, for the first time, the effect 
of women’s sociocultural attitudes regarding social media on their state physical appearance 
anxiety levels.

The aim of this brief study is to explore if women’s exposure to different body presenta-
tions (BAO-thin, BAO-curvaceous, and BAP) and their sociocultural attitudes regarding 
social media directly affect their state physical appearance anxiety. We predicted that women 
who viewed BAO-thin and BAP imagery would have increased state physical appearance 
anxiety post-image viewing. As per Dittmar and Howard (2004) and Stevens and Griffiths 
(2020), we predicted that women viewing BAO-curvaceous images have decreased state 
physical appearance anxiety post-image viewing. Lastly, we predicted that women with who 
were more likely to internalize body ideals via social media, experience perceived body idea 
pressure via social media, and have greater awareness of body ideals via social media (i.e., 
high sociocultural attitudes regarding social media) would have the most state physical ap-
pearance anxiety post-image viewing in all conditions.

MEthOD

PartiCiPants and ProCedUre

Participants were 261 volunteer women aged between 18 and 66 years (Mage = 25.17 years; SD = 
8.30) who indicated they were mostly Caucasian (73.2%). After receiving institution ethical 
approval from Federation University Australia (A16-054), potential participants were re-
cruited via advertisements on social media (e.g., Facebook, Instagram). Prior to commencing 
the anonymous questionnaire, participants provided informed consent. Participation took 
approximately 20 minutes. An a priori power calculation indicated that with power set at 
.95, effect size at .25, and alpha at .05, a sample size of 251 was required and thus met. Data 
and materials are available via OSF.3

measUres

We measured physical appearance state and trait anxiety with the eight weight-related items 
from the Physical Appearance State and Trait Anxiety Scale (Reed et al., 1991). For trait anxiety, 
participants indicated how anxious, tense, or nervous they felt, in general, about the eight 
items (e.g., their weight, thighs, and buttocks). Responses were recorded on a 5-point Likert 
scale ranging from 1 (Never) to 5 (Always) and summed for an overall score of trait anxiety 
(Cronbach’s α = .86). For state anxiety, participants indicated how anxious, tense, or nervous 
they felt right now (i.e., at this very moment) about the above characteristics. Responses 
were recorded on a 5-point Likert scale ranging from 1 (Not at all) to 5 (Exceptionally so) and 
summed for total pre-image presentation (α = .86) and post-image presentation (α = .93).

To assess sociocultural attitudes regarding social media, we modified the Sociocultural At-
titudes Towards Appearance Measure-3 (Thompson et al., 2004) by substituting the terms ‘TV 
and magazines’ to read ‘social media’. Participants responded to items (e.g., “I’ve felt pressure 
from social media to lose weight”; current α = .96) on a 5-point Likert scale ranging from 
1 (Definitely Disagree) to 5 (Definitely Agree) and summed for an overall score. Following 
procedure of Yamamiya et al. (2005), a median split was conducted to categorize women’s 
sociocultural attitudes as low (48.7%) or high (51.3%).

3  https://osf.io/9mq5c/?view_only=4cb3ac4b94ff4e9c81919012c22e026d
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visUal stimUli

We sourced the BAO-thin and BAP images from Mulgrew and Hennes (2014) and edited 
these images to appear as social media posts.4 BAO-curvaceous images online from online 
public domains and edited to appear social media posts. We assessed the three categories 
of images (BAO-thin, BAP, and BAO-curvaceous) via manipulation checks, where partici-
pants (N = 292) indicated whether the image represented a thin, curvy, athletic, or obese body 
type. Only one image did not satisfy manipulation checks (73.4% indicated the body was 

“thin”). In total, there were eight images per category, and participants were randomly as-
signed to the three image categories: BAO-thin (32.6%), BAO-curvaceous (34.5%), and BAP 
(33.0%). Images were sequentially presented on the screen for a total of 30 seconds per image.

design

This study was an experiment administered via an online questionnaire. The design was a 3 × 
2 × 2 mixed models experimental design with three Independent Variables: Image (3 levels: 
BAO-thin, BAO-curvaceous, and BAP; between subjects), time (2 levels: Pre-image pres-
entation and post-image presentation; within-subjects), and sociocultural attitudes (2 lev-
els: low and high; between-subjects). State physical appearance anxiety was the Dependent 
Variable. Trait physical appearance anxiety was included as a covariate.

RESultS

All analyses5 were conducted using SPSS v.27. Descriptives statistics can be seen in Table 1. 
A 3 × 2 × 2 mixed models ANCOVA was conducted, and a summary of results can be found 
in Table 2. For the interaction6 of time and image, simple effects (Bonferroni-corrected) 
showed that women who viewed BAP images had more state physical appearance anxiety 
post-image (M = 23.38, SE = 0.58) viewing compared to pre-image (M = 20.97, SE = 0.54) 
viewing (p = .001). Further, women who viewed BAO-thin images had more state physical 
appearance anxiety post-image (M = 21.92, SE = 0.58) viewing compared to pre-image (M = 
20.05, SE = 0.55) viewing (p = .001). There was no difference in pre- and post-state physical 
appearance anxiety for women who viewed BAO-curvaceous images.

For the three-way interaction (see Figure 1), women with stronger sociocultural atti-
tudes had more state appearance anxiety post-BAP image (M = 25.46, SE = 0.86) viewing 
compared to pre-BAP image (M = 21.71, SE = 0.80) viewing (p = .001). This effect was also 
observed for women with weaker sociocultural attitudes post-BAP image (M = 21.30, SE = 
0.82) viewing compared to pre-image (M = 20.22, SE = 0.77) viewing (p = .028). Lastly, wom-
en with stronger sociocultural attitudes regarding social media had more state appearance 
anxiety post-BAO-thin image viewing (M = 23.98, SE = 0.82) compared to pre-BAO-thin 
image (M = 20.60, SE = 0.78) viewing (p = .001). No other effect reached significance when 
correcting for Type 1 error inflation.

4  Examples of these images can be requested from the corresponding author
5  Tests of normality indicated the state appearance anxiety distribution violated normality for each 

type of image (p > .05). Standardized skew and kurtosis statistics indicated no significant violations. All other 
assumptions were met.

6  In the interest of brevity, we only report the interactions in text. A full description of results can be 
requested from the corresponding author
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DIScuSSIOn

The aim of this study was to explore if women’s exposure to different body presentations (i.e., 
BAO-thin, BAO-curvaceous, and BAP) and their sociocultural attitudes regarding social 
media would affect their state physical appearance anxiety. Results supported the hypothesis 
that viewing BAO-thin and BAP imagery would increase women’s state physical appearance 
anxiety levels. These results corroborate findings that viewing BAO-thin (i.e., thinspiration) 
social media images can have a negative impact on body satisfaction (e.g., Anixiadis et al., 
2019), and can increase weight-related body anxiety (Harper & Tiggemann, 2008). Further, 
these findings substantiate claims that despite a focus on function instead of objectification, 
viewing the BAP can still have a deleterious effect on state physical appearance satisfaction 
(Mulgrew & Tiggemann, 2015).

We also predicted that viewing BAO-curvaceous images would decrease state physical 
appearance anxiety levels post-image presentation, but this hypothesis was not supported. 
Viewing BAO-curvaceous images did not change state physical appearance anxiety as pre-
viously reported elsewhere (Betz & Ramsey, 2017; Tiggemann et al., 2020), but inconsistent 
with other work (Stevens & Griffiths, 2020). Before abandoning the body positivity move-
ment though, it is important to note that although state physical appearance anxiety did not 
change after viewing BAO-curvaceous images, unlike BAO-thin and BAP conditions, it did 
not get any worse. Viewing more diverse bodies may not necessarily have positive effects on 
women’s body satisfaction and appearance anxiety, but it does not appear to cause harm. It 
appears that viewing more diverse, female bodies may even be a neutral affective experience – 
information that will no doubt be important for body positivity activists.

Lastly, we predicted that stronger sociocultural attitudes regarding social media would 
increase state physical appearance anxiety in all post-image viewing conditions and results 
partially supported this hypothesis. Women who viewed BAO-thin images, and who in-
ternalize the thin body ideal via social media, perceive body pressure via social media, and 
have greater awareness of body ideals via social media (i.e., women high sociocultural so-
cial media attitudes), had more state physical appearance post-image viewing. This result 
corroborates previous findings that internalization (a component of sociocultural attitudes) 
of the thin-ideal is associated with increased body anxiety (Dittmar et al., 2009; Halliwell & 
Dittmar, 2004) and lower body appreciation (Tiggemann et al., 2020) when exposed to thin 
models. Interestingly, regardless of whether they had low or high sociocultural attitudes 
regarding social media, women who viewed BAP images experienced an increase in state 
physical appearance anxiety. As the current study is the first to explore body presentation, 
sociocultural attitudes regarding social media, and women’s state physical appearance anx-
iety levels, interpretation of this finding is somewhat speculative. Still, we suggest that this 
finding supports the premise that fitspiration images could be even more damaging than 
thinspiration (Dignard & Jarry, 2021; Mulgrew & Tiggemann, 2015), and even more prob-
lematic, sociocultural attitudes regarding social media do not buffer this effect. Interestingly, 
it appears that sociocultural attitudes regarding social media only effect state anxiety when 
viewing BAO-thin and BAP images. State anxiety experienced after viewing BAO images 
of more diverse bodies (e.g., curvaceous) appears unaffected by these attitudes. As such, it is 
it is possible this effect is only observed when women view stereotypical body “ideals” (e.g., 
thin and athletic bodies; Baceviciene & Jankauskiene, 2021).
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limitations and ConClUsions

While there are several important implications to this study, there are some limitations 
to note. The sample was mostly Caucasian women in Australian (71.9%) aged 18 – 40 years. 
Although we selected body image images to reflect the sample, future research could test 
the generalizability of these results by exploring more diverse groups. The assessment 
of weight-related state physical appearance anxiety via self-report may also be subject to bias 
(Furnham & Henderson, 1982), and future research should consider employing more objec-
tive methods of state appearance anxiety, such as physiological responses. Lastly, although 
the images included in the BAO-curvaceous category underwent a manipulation check, they 
were not initially qualified and piloted to ensure construct validity.

Another limitation of the current study is that the sample only comprised women. Al-
though we aimed to study only women, we acknowledge that viewing images on social 
media may also be deleterious to men’s body image (Gültzow et al., 2020). We recommend 
future researchers endeavour to explore the effect of men’s internalization of body ideals via 
social media, perceived ideals via social media, and awareness of body ideals via social me-
dia (i.e., sociocultural attitudes regarding social media), and how such attitudes effects their 
own state physical appearance anxiety when viewing social media images.

In conclusion, the presentation of diverse bodies on social media does not appear have 
an adverse effect on women’s state physical appearance anxiety. As such, there is opportunity 
for future research to continue exploring body positivity images on social media in the quest 
to determine how body positive images may benefit women’s body image. Further, although 
the goal of fitspiration may be to inspire women to engage in an active and healthy lifestyle, 
it could have more of a deleterious effect on women’s body image than thinspiration (see 
Dignard & Jarry, 2021, for further discussion). Creators of social media content intended 
to enhance women’s body image would benefit from understanding the potential harmful 
impact of fitspiration. Lastly, our findings show that sociocultural attitudes regarding social 
media may exacerbate the effect social media images have on women’s state physical appear-
ance anxiety – particularly for women viewing thin-ideals. This has important implications 
for psychosocial education on social media and body image and we recommend such edu-
cation focus on internalization, perceived pressures, and awareness of ideals via social media.
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table 1. Descriptive Statistics and Effects for State physical appearance anxiety across type of Images, 
Sociocultural attitudes, and time 1 and time 2

M (SD)
t d

time 1 time 2
Bao-thin
low 16.78 (7.73) 17.08 (8.27) -0.66 -0.11
high 22.21 (8.16) 25.79 (9.28) -5.84* -0.90

t -3.10* -4.48*
d -0.68 -0.99

Bao-curvaceous
low 15.14 (7.00) 15.28 (7.10) -0.40 -0.07
high 23.80 (8.82) 24.73 (8.84) -1.80 -0.26

t -4.87* -5.28*
d 1.07 1.16

BaP
low 17.19 (7.82) 18.19 (7.93) -2.78* -0.42
high 24.56 (8.00) 28.49 (8.16) -6.47* -1.04

t -4.22* -5.80*
d 0.93 1.28

Note. BAO = Body as Object; BAP = Body as process, d is Cohen’s d for effect size
*p < .01

figure 1. Interaction of individual sociocultural attitudes (low and high), type of image presented  
(BaO-thin, BaO-curvaceous, and Bap), and pre-and post-image mean state appearance anxiety scores

Note. Y-axis starts at 15, error bars represent Standard Error.



Studia  Psychologica : Theor ia  et  Praxis , 22(2) 25

Evita March, E., Tenaglia, L., Wagstaff, D.L. (2022), Women, social media, and physical appearance anxiety: 
The effect of sociocultural attitudes. Studia Psychologica: Theoria et Praxis, 22(2), 17–25. 
https://doi.org/10.21697/sp.2022.22.2.02

25

REfEREncES

abbott, B.d., & Barber, B.l. (2010). embodied image: gender differences in functional and aesthetic body image among australian adolescents. Body Image, 7, 22-31. 
https://doi.org/10.1016/j.bodyim.2009.10.004

anixiadis, F., Wertheim, e.h., rodgers, r., & Caruana, B. (2019). effects of thin-ideal instagram images: the roles of appearance comparisons, internalization of the thin 
ideal and critical media processing. Body Image, 31, 181-190. https://doi.org/10.1016/j.bodyim.2019.10.005

Baceviciene, m., & Jankauskiene, r. (2021). Changes in sociocultural attitudes towards appearance, body image, eating attitudes and behaviours, physical activity, 
and quality of life in students before and during Covid-19 lockdown. Appetite, 166, 105452. https://doi.org/10.1016/j.appet.2021.105452

Betz, d.e., & ramsey, l.r. (2017). should women be “all about that bass?”: diverse body-ideal messages and women’s body image. Body Image, 22, 18-31. https://
doi.org/10.1016/j.bodyim.2017.04.004

Cafri, g., yamamiya, y., Brannick, m., & thompson, J.k. (2005). the influence of sociocultural factors on body image: a meta‐analysis. Clinical Psychology: Science and 
Practice, 12, 421-433. https://doi.org/10.1093/clipsy.bpi053

Cohen J. (1988). Statistical power analysis for the behavioral sciences. routledge academic.

Cohen, r., & Blaszczynski, a. (2015). Comparative effects of Facebook and conventional media on body image dissatisfaction. Journal of Eating Disorders, 3, 23. https://
doi.org/10.1186/s40337-015-0061-3

Cohen, r., Fardouly, J., newton-John, t., & slater, a. (2019). # BoPo on instagram: an experimental investigation of the effects of viewing body positive content on 
young women’s mood and body image. New Media & Society, 21, 1546-1564. https://doi.org/10.1177/1461444819826530

deighton-smith, n., & Bell, B.t. (2018). objectifying fitness: a content and thematic analysis of# fitspiration images on social media. Psychology of Popular Media 
Culture, 7, 467-483. https://psycnet.apa.org/doi/10.1037/ppm0000143

dignard, n.a., & Jarry, J.l. (2021). the “little red riding hood effect”: Fitspiration is just as bad as thinspiration for women’s body satisfaction. Body Image, 36, 201-
213. https://doi.org/10.1016/j.bodyim.2020.11.012

dittmar, h., & howard, s. (2004). thin-ideal internalization and social comparison tendency as moderators of media models’ impact on women’s body-focused anxiety. 
Journal of Social and Clinical Psychology, 23, 768-791. https://doi.org/10.1521/jscp.23.6.768.54799

dittmar, h., halliwell, e., & stirling, e. (2009). Understanding the impact of thin media models on women’s body-focused affect: the roles of thin-ideal internalization 
and weight-related self-discrepancy activation in experimental exposure effects. Journal of Social and Clinical Psychology, 28, 43-72. https://doi.org/10.1521/
jscp.2009.28.1.43

easton, s., morton, k., tappy, z., Francis, d., & dennison, l. (2018). young people’s experiences of viewing the fitspiration social media trend: qualitative study. Journal 
of Medical Internet Research, 20, e219. https://doi.org/10.2196/jmir.9156

Franzoi, s.l. (1995). the body-as-object versus the body-as-process: gender differences and gender considerations. Sex Roles, 33, 417-437. https://doi.org/10.1007/
BF01954577

gültzow, t., guidry, J.P., schneider, F., & hoving, C. (2020). male body image portrayals on instagram. Cyberpsychology, Behavior, and Social Networking, 23(5), 281-289. 
https://doi.org/10.1089/cyber.2019.0368

halliwell, e., & dittmar, h. (2004). does size matter? the impact of model’s body size on women’s body-focused anxiety and advertising effectiveness. Journal of Social 
and Clinical Psychology, 23, 104-122.

harper, B., & tiggemann, m. (2008). the effect of thin ideal media images on women’s self-objectification, mood, and body image. Sex Roles 58, 649–657. https://
doi.org/10.1007/s11199-007-9379-x

mask, l., Blanchard, C.m., & Baker, a. (2014). do portrayals of women in action convey another ideal that women with little self-determination feel obligated to live 
up to? viewing effects on body image evaluations and eating behaviors. Appetite, 83, 277- 286. https://doi.org/10.1016/j.appet.2014.08.025

monteath, s.a., & mcCabe, m.P. (1997). the influence of societal factors on female body image. The Journal of Social Psychology, 137(6), 708-727. https://doi.
org/10.1080/00224549709595493

mulgrew, k.e., & hennes, s.m. (2014). the effect of Functionality-and aesthetic-Focused images on australian Women’s Body satisfaction. Sex Roles, 72, 127-139. 
https://doi.org/10.1007/s11199-014-0440-2

mulgrew, k.e., & tiggemann, m. (2018). Form or function: does focusing on body functionality protect women from body dissatisfaction when viewing media 
images? Journal of Health Psychology, 23, 84-94. https://doi.org/10.1177/1359105316655471

reed, d.l., thompson, J.k., Brannick, m.t. & sacco, W.P. (1991). development and validation of the physical appearance state and trait anxiety scale (Pastas). Journal 
of Anxiety Disorders 5, 323-332. https://doi.org/10.1016/0887-6185(91)90032-o

rounds, e.g., & stutts, l.a. (2021). the impact of fitspiration content on body satisfaction and negative mood: an experimental study. Psychology of Popular Media, 
10, 267–274. https://doi.org/10.1037/ppm0000288

ryding, F.C., & kuss, d.J. (2020). the use of social networking sites, body image dissatisfaction, and body dysmorphic disorder: a systematic review of psychological 
research. Psychology of Popular Media, 9, 412-435. https://psycnet.apa.org/doi/10.1037/ppm0000264

stevens, a., & griffiths, s. (2020). Body Positivity (#BoPo) in everyday life: an ecological momentary assessment study showing potential benefits to individuals’ body 
image and emotional wellbeing. Body Image, 35, 181-191. https://doi.org/10.1016/j.bodyim.2020.09.003

thompson, J.k., van den Berg, P., roehrig, m., guarda, a.s., & heinberg, l.J. (2004). the sociocultural attitude towards appearance scale - 3 (sataq-3): development 
and validation. International Journal of Eating Disorders, 35, 293–304. https://doi.org/10.1002/eat.10257

tiggemann, m., & zaccardo, m. (2015). “exercise to be fit, not skinny”: the effect of fitspiration imagery on women’s body image. Body Image, 15, 61-67, https://
doi.org/10.1016/j.bodyim.2015.06.003

tiggemann, m., anderberg, i., & Brown, z. (2020). #loveyourbody: the effect of body positive instagram captions on women’s body image. Body Image, 33, 129-136. 
https://doi.org/10.1016/j.bodyim.2020.02.015

yamamiya, y., Cash, t.F., melnyk, s.e., Posavac, h.d., & Posavac, s.s. (2005). Women’s exposure to thin-and-beautiful media images: Body image effects of media-ideal 
internalization and impact-reduction interventions. Body Image, 2, 74-80. https://doi.org/10.1016/j.bodyim.2004.11.001


